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Abstract

Ethical problems in marketing stem from conflicts and dis
marketing ransaction brings a set of expectations r;.'garding h(,,:‘jﬁrcgm‘ems' E"Ch.l’a"y in a
pxist and how transactions should be conducted. Each facet of ma,.:e,-'mn:‘v““ relauonvﬁ ip will
unethical points, which provoke much debate. The purpose o this pa":f- ,':Ii both ethical and
| issues raised in marketing of products for the use ofr;mm;m ()Iag:-l;zpo;;::: ‘Zfi

and unethica
reasons why ethical issues need to be addressed in marketing of product

’ ,‘mpormm
" INTRODUCTION
Nowadays, production of goods and services makes no sense unless they are backed by the inputs

evelopment efficiency and effectiveness is depending on a process being well
f individuals included in the process are influenced by the ethical and moral
each individual whether this selection is conscious or not. Itisa
ly to identify the needs of the people and then recognise
ds of the customer by selling products and services

of marketing. Product d

executed. The actions o
orientation that has been selected by

planned process in the organisation primari
target customer among the people, satisfy the nee
and most importantly retain the customer.

MEANING OF ETHICS
g actions. Some common ethical

 Ethics means the ability to judge between right and wron ‘
pinciples include honesty, equality, and respect of right, integrity and adherence to the law.

DEFINITION
OF ETHICS at you have a right to do and what is

i “Ethics are simple honest, knows the difference between wh
"800 do.” - Potter Stewart

\ o practices of those

, vern the business Prasre

d values that g0 o are typically those

e ans‘umers gound marketing ethics ar;dtz'rzllntg s)::rviccs
o co?consumcr satisfaction with the goods

v ! )

ETHICS IN MARKETING

g ;ﬁ“?s in marketing are the basic Pfi“Ci
thay r“m't“_momotmg products or services

' in or at least do not negatively 1mpa
0% Promoted or with the comnany Dl'OdUCing them.
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dations for more l}loral behavig

Business ¢ monitor the manufacturing process itself. When a“I With | ",

an uld have their product safety staff review .advertisingpi‘ochlct ises e I

content. When 2 product reaches the marketplace, firm Sho]"]ﬂd me available to oy or s etyread);
o the product performanc Companies should investigate ¢ onSUmeru?ers tep,
ompla;z"hing

related t e in Writing.
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